Knowledge transfer is obviously a key factor for colleges and universities and is directly associated with the provision of scientific information. The traditional (paper-based) process of publication can significantly impair digital provision of knowledge because it rests upon a chain of added value that is based on the production process for printed publications. It leads, in turn, to a division of roles in the chain of added value through which authors relinquish their rights of distribution and utilization (as elements of copyright) to publishing houses, which undertake the production and distribution of monographs and journals and herewith the economic risks involved with the sale of these products. This allocation of roles is associated with high chances for the maximization of profit and sales volume through price increases in as far as a product portfolio occupies a monopolistic market position. This has long been the case in particular for journals in the fields of science, technology and medicine. The result -due to high subscription costs -is limited access and an almost exclusively commercially-oriented system of distribution and marketing.
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